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1. Reporting context
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2. Company data

Suntrail Tours & Safaris

kaeddy @suntrailts.com

Tourist volume
Number of employees
Type of tourism

Special target groups

Destinations offered

Sustainability coordinator

Eddy Nzamba
kaeddy@suntrailts.com
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1-250

5-25

Active / soft adventure,City trips,Culture, history and
art,Round tours, Village and Community Based Tourism

(CBT),Nature/Wildlife

Young people,Singles,Seniors,Families with children,Business
people
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3. Introduction
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4 Mission statement & policy

4.1 Mission statement

4.2 Policy
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5. Assessment overview

protection

Main theme Criteria Completed
0. Company haracterisic 0| O
1. Sustainability management & legal 16 _ 2
compliance

2. Internal management: social policy & 22 _
human rights

3. Internal management: environment 37 _
and community relations

4. Inbound partner agencis 7 | s
5 Transpor .|
6. Accommodations 0|
7. Activities 2 |
8. Tour leaders, local representatives, 8 _
and guides

9. Destnations ¢ | s
10, Customer communication and 26 |
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6. Detailed overview

0. Company characteristics

Contact details

Action @ 0 Details
v

¥ |Eddy Nzamba
kaeddy@suntrailts.com

0.1. Sustainability coordinator

Organization structure

Action 0 Details

0.2. Awards

N\ @

~=|No awards yet

Brands, products, and/or services

Action @ 0 Details
v

" |Inbound tour operator,Activity provider,Guiding service

0.3. Nature of business
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Please indicate which of the following activities are part of your business.

0.4. Sensitive activity types " | " | Built cultural heritage,City tour

Indicate which of the following sensitive activities are part of your self Visiting traditional communities, Visiting indigenous people
conducted excursions. Per excursion, a separate checklist will have to be Safari tours

completed.

0.5. Passenger number v | |1-250

Estimate the number of passengers your company accommodates annually

0.6. Tourism types ¥ | " | Active / soft adventure,City trips,Culture, history and art,Round tours, Village and Community
Based Tourism (CBT),Nature/Wildlife

0.7. Target groups ¥ |¥" | Young people,Singles,Seniors,Families with children,Business people
0.8. Destinations v |v
Personnel
1
Action Details
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0.9. Number of employees v |V |5-25

Public communication

Action Details

0.10. Brands under Travelife scope v |v¥
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1. Sustainability management & legal compliance
14 2

Engagement of company

1 2

Action Details

1.1. Sustainability coordinator = | = [Eddy Nzamba
A sustainability/CSR coordinator is appointed and his/her role and activities
are defined.

As a small organisation, the Sustainability Coordinator performs a broad range of functions
across the company, including overseeing sales and reservations, coordinating guides’ planning,
and monitoring customer payments.

In the capacity of Sustainability Coordinator, responsibility is assigned for the development and
coordination of the implementation of the company’s sustainability roadmap. The role serves as
a central link in embedding sustainability principles and driving related actions among
management, guides, suppliers, and clients.

Key Responsibilities:

To prepare reports and action plans for General Management, monitor and report on
relevant data, and maintain a structured knowledge database.

To manage and continuously update the company’s sustainability certification scheme
(Travelife).

To design and promote responsible tourism products and services in collaboration with
suppliers and clients, with a view to advancing sustainability.

To optimise the positive impacts of operations on community livelihoods, cultural
preservation, and environmental protection, both within the office and throughout tour
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activities.

To promote and implement best practices aimed at reducing the consumption of natural
resources (including paper, water, energy, and procurement inputs), thereby minimising
the overall carbon footprint.

To coordinate and deliver internal and external awareness initiatives, including
engagement with suppliers, and to facilitate brainstorming sessions with colleagues to
identify practical sustainability measures.

To contribute to, edit, and disseminate internal sustainability bulletins and informational
materials.

To support the identification and management of community-based tourism projects
and other local initiatives focused on environmental conservation.

1.2. Mission statement
A sustainability mission statement is defined and published on the
company’s website(s).

" | Suntrail Tours & Safaris is committed to delivering authentic travel experiences that respect
and preserve the natural environment, celebrate local cultures, and contribute meaningfully to
the well-being of host communities. The company strives to operate responsibly by integrating
sustainable practices into all aspects of its operations, fostering partnerships with like-minded
stakeholders, and continuously improving its environmental and social performance to ensure
that tourism remains a positive force for present and future generations.

1.3. Trained sustainability coordinator/team
The sustainability coordinator (or team, in case of larger companies) has
successfully completed the basic Travelife Sustainability training and exam.

— [No exam information for this company
No workshop information for this company
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Social cooperation

Action

Details

1.4. Collaboration
The company is actively involved in external forums and working groups
which are supportive to sustainability in tourism.

We have not yet participated in external sustainability forums or working groups. However, as
part of our ongoing transition toward more sustainable operations, we have incorporated this
into our Sustainability Action Plan. Engagement in relevant tourism sustainability platforms
and collaborative initiatives is scheduled for implementation in the third quarter of 2026.

1.5. Exchange of experiences

Experiences, training materials and best practices concerning sustainability
are shared with other companies and stakeholders (e.g. via the Travelife
website) .

Yes,

We have hence submitted best practices

1.6. Donations

The company provides support to nature protection organisations and/or
community development (e.g. infrastructure, education, health, sanitation)
or other local/national sustainability initiatives. Can also be done by
stimulating staff and/or client donations including in-kind contributions
(e.g. volunteering).

Although our tours are community vased and pro biodiversity, and we support and book these
initiatives, we have not really done much donations per se. We are currently working on our
CSR program expeced to be implemented as from first quarter of 2027. This is now part of our
action plan

Baseline assessment

Action

Details

1.7. Overview partners/suppliers

Page 13/63

In Namibia- there is a local sustainability certification called Eco-awards, and we nprmally look
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The company has a system in place to identify the sustainability
performance of the key supply chain businesses it works with, whether
directly or indirectly.
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out for establishments that are certified under this scheme such as Grootberg lodge, Spitzkope
lodge etc. https://ecoawards-namibia.org/index.php/members

If not certified, when selecting activity operators, accommodation establishments,

restaurants, and other partners, we consider partners that are either sustainably certified or have
taken steps to implement sustainability directly or indirectly using the following criteria:
Community Engagement: We prioritize partners that actively engage with the local

community, employing local talent at all levels, from management to entry-level positions. This
commitment to local employment strengthens the community and fosters economic
development.

Employee Satisfaction: We seek partnerships with companies that value their employees by
offering fair compensation, providing excellent working conditions, and investing in their
growth through training, upskilling, and opportunities for promotion.

Energy Efficiency: Our partners are expected to implement energy efficient practices, such as
using renewable energy sources like solar power, installing LED lighting, and opting for fans
instead of air conditioning, to reduce their environmental footprint.

Water Conservation: We collaborate with establishments that are committed to conserving
water, whether through recycling or reusing water, to minimize waste and support sustainable
resource management.

Waste Management and Recycling: We look for partners who actively engage in waste
management and recycling efforts, adhering to principles like Refuse, Reduce, Reuse,
Repurpose, and Recycle, to promote environmental stewardship.

Recently we have developed an accomondation sustainability policy which we have given to
some of our accomondation partners as a way for them to adhere to sustainability measures
within their operations.

& Suntrial Tours _ Safaris Mail _ Spitzkoppen Lodge _ Lasatere In_ 24_04_2026 Out_
25_04_2026.pdf
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& Suntrial Tours _ Safaris Mail _ Booking Giorgio_grootberg_.pdf
E WhatsApp Image 2026_04_16 at 11.38.49 AM _1_.jpeg

& Sustainable Accommodation Policy Acknowledgement.pdf

1.8. Baseline assessment

The company has conducted a baseline assessment regarding its compliance
with the Travelife sustainability best practice standard (e.g. by completing
this report).

Yes, the company has done a baseline assesment.

Policy

Action

Details

1.9. Sustainability policy

The company has a written sustainability policy that reflects the company
structure and activities and is supported by top management. The policy
aims for a reduction of the negative social, cultural, economic, and
environmental impacts of the company’s activities, and includes employee-
related health & safety aspects.

Yes, the company has an approved Sustainability policy which is recently approved and is thus
attached.

B Sustainability policy March 2026.pdf

1.10. Communication

The sustainability policy is accessible to all employees, suppliers and the
general public via the corporate website(s) (where no website exists, via
other means).
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To ensure transparency and awareness, our sustainability statement will be available online on
the website: https://www.suntrailts.com/

Our policy is made readily accessible to all employees, suppliers, and the general public. It is
available on our corporate file, which is accessible to all employees, and for those without
internet access, we provide the policy through alternative means such as email communication
or during meetings and training sessions. This approach ensures that everyone connected to our

Travelife Partner


https://www.suntrailts.com/

company is informed about our sustainability commitments and practices. The link to the
internal policies are
here:
https://drive.google.com/drive/folders/1t9VIGMc_4pVyVoMwDOzVswjVKTgJELHN?usp=sh
aring

Action plan

2

Action Details

1.11. Action plan v | " |In response to the requirement for an action plan, we have developed our own comprehensive
strategy tailored to align with the Travelife certification standards. This plan outlines our
ongoing commitments and initiatives to enhance sustainability across our operations.

The company has a sustainability action plan (with targets, actions, Our action plan is designed to be dynamic and adaptable, ensuring continuous improvement in

measures, responsibilities and time planning). areas such as environmental impact, social responsibility, and economic sustainability. We will
regularly review and update the plan to address new challenges and opportunities, keeping
sustainability at the forefront of our business practices.

1.12. Staff involvement ¥ | ¥ | The staff members were all involved in the development of the action plan. We had a strategy

The management involves employees in the development and planning day where we ideated on where we want to be in the next 5 years. All ideas brought

implementation of the action plan and acknowledges them as a driving force forth were created inclusively. There is a Sustainability Coordinator who assigns tasks to each

for successful and continuous sustainability improvements. and every staff member in consultation with management., this way, we ensures that all stafff
members understand and are in alignments with what we want to achieve in terms of
sustainability.
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Monitoring and evaluation

2
Action Details
1.13. Monitoring and evaluation ¥ |¥" | We do not have a monitoring and evaluation system; however, we will put in action the system
The company has documented procedures in place to monitor and evaluate provided by Travelife after the high season in November 2026.
the implementation of the sustainability policy, objectives and targets. What happened previously in regard to internal staff — we normally have weekly meetings to
update each other on issues of sustainability especially our partners. This we get mostly from
Feedback on Tour guides coming back from safaris i.e if they have observed something
different from e.g. lodges they stayed in. Issues we discuss are such as (waste management,
energy & water efficiency, Pollution, social issues among staff and community), this is in
alignment with our sustainability actions
1.14. Staff Communication v We use company whatsapp group, Emails, regular weekly meetings, intranet.
Staff members are regularly updated on the company’s sustainability policy, We halso have a google drive where all policies are
activities, results and related developments via newsletters, intranet or other uploaded.
internal communication channels used by the company. https://drive.google.com/drive/folders/1t9VIGMc_4pVyVoMwDOzVswjVKTgJEL HN?usp=sh
aring
External reporting and communication
2
Action Details
1.15. Travelife reporting ¥ |¥" |We intend to comply with this.

The company reports its progress via Travelife at least every two years.
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https://drive.google.com/drive/folders/1t9VJGMc_4pVyVoMwDOzVswjVKTqJELHN?usp=sharing
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1.16. Public reporting
The key sustainability results are reported to the public at least every two
years and are available on the company website.

" | Currently we do not have a sustainability report, as we are just signing up now to be Travelife

partner status. But intends to do a sustainability report every year as part of its annual report.
We have however a sustainability statement on our website found
here: https://www.suntrailts.com/
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2. Internal management: social policy & human rights
22

Social policy and human rights

19
Action Details
2.1. Freedom of association ¥ |¥" | The company fully supports the right of employees to join trade unions and does not hinder
Trade union membership, collective labour negotiations and representation trade union membership in any way, we respect their rights to collective representation and
of members by trade unions is not hindered. bargaining
B Labour Act 11 of 2007.pdf
2.2. Collective labour agreement v As a legally registered company in Namibia, it is mandatory for us to adhere to the Namibia
The company participates and is in compliance with a (sector wide) Employment Act. We use the Act as a guide to manage al our our labour
collective labour condition negotiation structure (in case locally existing). needs including disciplinary enquiries, union negotiations and occupational health and safety
issues.
Every employee (temporary & permanent) has an employment agreement which is made in
alignment with the National employment laws. The attached is a copy of a the Act and
employment agreement.
B EMPLOYMENT CONTRACT_260311_172313.pdf
B Labour Act 11 of 2007.pdf
2.3. No forced labour ¥ |¥" | We fully respect the rights of our employees to choose their employment freely. Employees are
Employees are free to enter or leave their employment through their own able to enter or leave their employment at their own discretion, without facing any penalties,
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choice without penalty (in accordance with their contract).

provided that they adhere to the terms and conditions outlined in their contract. We are
committed to maintaining a fair and supportive work environment that upholds the autonomy
and rights of all our staff members

B EMPLOYMENT CONTRACT_260311_172313.pdf

& Labour Act 11 of 2007.pdf

2.4. HR Policy
The company has a written Human Resource policy.

Yes, The company has an HR Policy which is included in the Code of Conduct document
attached.

B Human Resources Policy.pdf

2.5. Formal contracts
All employees of the company have an employment contract, including
labour conditions and a job description.

Yes, All employees (temporary and Permanent) have a contract as attached

B EMPLOYMENT CONTRACT_260311_172313.pdf

2.6. Living wage
The company pays employees at least a living wage which is equal to or
above the legal minimum.

Yes, our company ensures that all employees are paid more than 20% above the minimum
wage. We regularly review and adjust our compensation practices to align with current living
wage standards and legal regulations, ensuring that our employees receive fair and adequate
remuneration for their work.

2.7. Overtime
Overtime is paid (or time is given back as lieu), unless specific conditions
relating to overtime have been agreed by the employee and written into their
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Employees are occasionally required to work beyond their contracted hours. We recognize
the importance of addressing this and have a formal policy in place to ensure fair compensation
for additional work in accordance to the Labour Act.
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signed contract of employment. &
Labour Act 11 of 2007.pdf

B Human Resources Policy.pdf

2.8. Medical insurance ¥ |¥" | As stated in the employment Agreement, our company provides basic medical insurance for all
The company contributes to a (basic) medical insurance for all employees employees, which aligns with legal requirements and industry best practices. This ensures that
on the basis of legal requirements or industry best practices. all staff members have access to necessary healthcare services and reflects our commitment to

their well-being.

& Human Resources Policy.pdf

2.9. Liability Insurance v Yes, the company has liability insurance that covers all employees in case of work-related
The company has a liability insurance for all its employees (e.g. in case of accidents. This insurance provides protection and financial support for employees who may be
work related accidents). injured while performing their job duties. The policy ensures that employees receive necessary

medical care and compensation for any work-related injuries or accidents.

2.10. Holiday / Annual leave ¥ [¥" | Yes, employees are entitled to a fixed yearly paid holiday, which must comply with legal
The employees have the right to a fixed yearly paid holiday which is at least requirements as per labour act. This ensures that employees receive a minimum amount of paid
in compliance with the legal requirements). time off each year to rest and recharge.

B EMPLOYMENT CONTRACT_260311_172313.pdf
B Labour Act 11 of 2007.pdf

Human Resources Policy.pdf
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2.11. Sick Leave
Employees are entitled to sick leave in line with national legal requirements.
Indicate whether your company provides paid or unpaid sick leave.

Our company provides sick leave in accordance with national legal requirements.
Specifically,we offer paid sick leave. Employees are entitled to sick days of paid sick leave
annually, which aligns with the national employment act.

B EMPLOYMENT CONTRACT_260311_172313.pdf
& Labour Act 11 of 2007.pdf

B Human Resources Policy.pdf

2.12. Health and safety

The company has a health, safety and crisis management policy for
employees, which complies to legal standards/best practices. Accidents and
incidents are investigated and corrective measures are taken. First aid kits
and trained staff is available at all relevant locations.

Yes, our company has a comprehensive Health & Safety Policy in place that aligns with legal
standards and best practices. We ensure that all accidents and incidents are thoroughly
investigated to implement corrective measures promptly. Additionally, we have first aid kits
and trained staff available at all relevant locations to address any emergencies effectively.

B Health Safety Policy.pdf

2.13. Equal opportunities

The company ensures that people are not discriminated in regards to
recruitment, conditions of employment, access to training and senior
positions, advancement in terms of residentship, gender, race, age,
disability, ethnicity, religion/beliefs, sexual orientation or in any other way.

Page 22/63

Our company is committed to ensuring that all individuals are treated fairly and equitably in
every aspect of employment. We strictly adhere to non-discriminatory practices in recruitment,
employment conditions, access to training, and advancement opportunities. Our policies are
designed to promote equality and inclusivity across all dimensions, including residency, gender,
race, age, disability, ethnicity, religion/beliefs, and sexual orientation. We actively work to
create a diverse and supportive work environment where every employee has the opportunity to
thrive based on their abilities and performance, without any form of discrimination. At the
moment, we have 5 females and 3 male which makes a total of 8 employees.

B Labour Act 11 of 2007.pdf

& Human Resources Policy.pdf
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& Ethical Code of Conduct and Annexures.pdf

2.14. Child labour

The company does not employ children (14 year or younger) to complete
work which is normally undertaken by adults. And, there are special
working times and conditions for children working within the business in
accordance with national regulations and the UN Convention on the Rights
of the Child, whichever provides most protection incorporating the
exceptions under the ILO convention 138.

We are fully committed to upholding the highest standards of labor practices. We do not
employ any children under the age of 16, in compliance with national Labour Act and
international standards. This policy is strictly enforced across all our operations, ensuring that
we provide a safe and ethical working environment. We also adhere to the guidelines set forth
by the UN Convention on the Rights of the Child and ILO Convention 138, ensuring that no
child labor is involved in any aspect of our business.

& Sustainability policy March 2026.pdf

B Labour Act 11 of 2007.pdf

2.15. Complaints procedure

The company can demonstrate that there is a documented effective
procedure through which employees may raise grievances. Appropriate and
timely follow up procedures are also in place.

Documented and effective procedure for employees to raise grievances, as outlined

in our internal regulations procedure policy. This policy ensures that all employee concerns are
addressed promptly and appropriately. The procedure includes clear steps for submitting
grievances, confidentiality assurances, and a commitment to timely follow-up to resolve any
issues. This structured approach ensures that employee grievances are handled with fairness
and sensitivity, fostering a supportive and transparent work environment.

B Labour Act 11 of 2007.pdf

Human Resources Policy.pdf

2.16. Representation

The company has a means through which all staff may make representation
to senior management about key employment issues and there is a clear
process which demonstrates how such representations are followed up.

Page 23/63

We uphold an open-door policy that allows all employees to freely communicate with senior
management about key employment issues. This policy ensures that any staff member can
approach management at any time to discuss concerns, provide feedback, or make suggestions.
To ensure these representations are addressed, we have a clear follow-up process in place,
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where management carefully reviews each issue raised and provides timely responses and
resolutions. This approach fosters transparency, trust, and a supportive work environment.

B Labour Act 11 of 2007.pdf
& Human Resources Policy.pdf

B Ethical Code of Conduct and Annexures.pdf

2.17. Disciplinary procedures v We have documented disciplinary procedures in place, as outlined in our internal regulations.
There are documented disciplinary procedures in place and staff are aware These procedures are aligned with national labor laws to ensure fairness and compliance. All
of them. staff members are informed of these procedures, ensuring that they are aware of the

expectations and the processes involved in addressing any issues that may arise.

& Suntrails Tours and Safaris Disciplinary Code.pdf

2.18. Persons with special needs v Although we do not currently have any person with special needs working with us, we are

The company employs persons with special needs committed to inclusivity and equal employment opportunities. While we currently do not have
persons with special needs employed, we ensure compliance with all national legislation related
to workplace equality and non-discrimination

B Labour Act 11 of 2007.pdf
B Human Resources Policy.pdf

B Affirmative Action _Employment_ Act 29 of 1998.pdf
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2.19. Measuring employee satisfaction
Employee satisfaction is regularly measured and suggestions are taken into
account.

We conduct informal chats with staff to discuss feedback and concerns. An employee
satisfactory survey is administered once a year to assess job performance and team
dynamics. After the survey responses are received, management and HR review the results to
identify key concerns, trends, and areas requiring improvement. The findings are then
discussed internally, and where necessary, follow-up informal discussions are held with staff
for clarification or deeper understanding. Based on the issues raised, practical corrective
actions are agreed upon, responsibilities are assigned, and progress is monitored through
ongoing staff engagement and routine check-ins.

B Annual Employee Satisfaction.pdf

Training and education

Action

Details

2.20. Health and safety

All personnel receive periodic training regarding their roles, rights and
responsibilities with respect to social & cultural practices, economic &
quality issues, human rights issues, and health & safety practices (including
risk and crisis management).

We regularly hold informal briefings during weekly meetings covering key topics such as
respect for local culture and customs, fair treatment and equality in the workplace, cost
conscious and quality service delivery, and basic health and safety awareness. Recent examples
include reminders on fire safety procedures, respectful guest interaction, non-discrimination,
and efficient use of resources. These ad hoc sessions ensure staff remain aware of social,
economic, human rights, and safety responsibilities.

& Suntrails Tours and Safaris Training Manual _ Health and Safety.pdf

2.21. Personal development
The company ensures its staff competencies, personal development and
advancement (at all levels of responsibility), by equally offering resources
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We are committed to fostering the growth and development of all staff members, regardless of
their level of responsibility. We ensure that every employee has equal access to resources
and opportunities for personal and professional advancement. This includes regular training
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and opportunities, such as regular trainings, access to education or gaining sessions, access to educational programs, and opportunities to gain hands-on experience
experience on the nature/organisation of their work. relevant to their roles.

As part of our human and professional development, we intend to undertake an upskills audit,
and based on the needs of the employees - we will hence facilitate a suitable training program
for them. 70% of our traning will be done inhouse, we have budgeted 1000 EUR towards
training this year.

5

B Suntrails Tours and Safaris Training Manual _ Health and Safety.pdf

2.22. Trainee positions v Although we work with National and International training institutions for interns. Currently
Traineeships/Internships are offered to students. this year we do not have a student Intern due to budgeting issues.
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3. Internal management: environment and community relations

37
Procurement
6
Action Details
3.1. Reduction of disposable and consumable goods v We have implemented a policy focused on actively eliminating the use of disposable and
The company has a policy to measure and actively reduce the use of consumer goods, with a particular emphasis on minimizing paper usage in our office
disposable and consumer goods (especially paper for internal office use). operations. For example, we have eliminated the use of printers and we have gone 100%
digital.
& Sustainability policy March 2026.pdf
3.2. Sustainable purchasing v We have implemented a purchasing policy that prioritizes sustainable suppliers and locally
Your company has an implemented purchasing policy, which favour produced products. Whenever possible, we choose to buy products made locally, such as coffee
sustainable suppliers and products, whenever these are available and of and tea for our office. By supporting locally owned businesses and locally produced goods, we
sufficient quality. not only ensure high quality but also contribute to the local economy and reduce our
environmental footprint.
B Sustainability policy March 2026.pdf
3.3. Office paper: type ¥ | ¥" | We have completely banned printing in our offices, we have gone 100% digital.
More than 90% of office paper use (internal and administrative use) has
proven sustainability credentials (recycled, FSC or sustainably produced),
when such options are locally available.
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3.4. Office paper: printing ¥ |¥" | We have completely banned printing in our offices, we have gone 100% digital.
Copy and printing machines are set by default to double-sided printing
(duplex) or other forms of paper saving modes.

3.5. Certified coffee and tea v First of all, Namibia does not grow or process Tea / coffee. All the teas and coffeess that we
At least 50% (in weight or value) of coffee and tea provided in the office is buy are roasted locally fairtrade certified. We order our coffe
fairtrade, organic, is grown in the country or has another recognised from: https://2beardscoffee.com.na/
sustainability certification.

E two birds coffee.jpg
3.6. Cleaning materials v We are committed to using cleaning materials that are environmentally responsible and safe.
Cleaning materials are non-hazardous, non-eutrophic, biodegradable and We procure our cleaning supplies from Elso holdings https://www.facebook.com/elsonamibia ,
eco-labelled, when locally available. a local manufacturing company which ensures that all products meet our high standards for

sustainability and safety. Elso provides us with cleaning materials that are non-hazardous, non
eutrophic, and biodegradable.

Additionally, whenever available locally, these products also carry eco-labels, certifying their
environmental friendliness. This practice aligns with our commitment to minimizing our
ecological footprint and promoting a safe and sustainable environment in our operations.

B elso.jpg

Paper (promotional materials)

3

Action Details

3.7. Printing company ¥ |¥" | We do not print at all, we have gone 100% digital
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The printing company works with a certified environmental management
system (e.g. ISO 14001, EMAS).

3.8. Promotional materials ¥ | ¥"|We do not print at all, we have gone 100% digital
Brochures are printed on environmentally friendly paper (recycled, FSC or
chlorine free) for more than 50% of total corporate use (in kilos, pages or
costs).

3.9. Efficient brochure use ¥ |¥" | We do not print at all, we have gone 100% digital
The company has implemented measures to reduce brochure wastage. The
amount of brochures is measured on an annual basis.

Energy
9
Action Details
3.10. Energy reduction policy v | ¥ |We are actively committed to reducing energy consumption across all our operations. We
The company has an active commitment to reducing energy consumption, regularly monitor our energy usage and implement strategies to minimize it. We prioritize
which is monitored and implemented. All measurements, with a reasonable energy-saving measures that offer a reasonable return on investment, ensuring that they are
return on investment, are planned and implemented. both financially viable and environmentally beneficial. For example we use LED bulbs and we
have a on and off ligths policy.

B Sustainability policy March 2026.pdf

H led bulb.jpg
3.11. Monitoring energy consumption and sources v We currently do not measure our greenhouse gas (GHG) or carbon emissions for energy
Energy consumption for heating/cooling and electricity is measured by type consumption related to heating, cooling, and electricity. However, we recognize the importance
and total of green house gases and/or carbon emissions. Different periods of monitoring our emissions and are committed to improving our environmental impact. As
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are compared with the aim to reduce emissions.
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part of our sustainability strategy, we will begin measuring GHG/carbon emissions starting on
last quarter of 2026. This initiative has been included in our action plan to help us track and
reduce our emissions over time.

3.12. Sustainable energy
Where available and practical, sustainable (green) energy is purchased or
locally produced for use by the business.

We get our energy from the local grid of which is mostly produced from 95% coal. As part of
our action plan, we intend toinstall solar panels for our office use.

3.13. Carbon offset
CO2 emissions from fossil energy used in the offices are offset.

3.14. Energy efficient lighting
At least 75% of lighting is energy efficient (class A: KLLs, LEDs, T-8s, or
T-5s), including outside and parking spaces.

All our bulbs are LED's.

B led bulb.jpg

3.15. Equipment ““switch-off”” policy
Equipments (including aircon) are switched off after office hours or during
lunch breaks (and, not on sleep modes), whenever feasible.

Our Fans are on default mode with sensors and we have a switch off policy as well.

B Sustainability policy March 2026.pdf

3.16. Light ‘“switch-off”’ policy
Office lights are switched off after office hours.

We have a "switch Off" Policy where it is mandatory for staff to adhere to

& Sustainability policy March 2026.pdf

3.17. Low energy equipment
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When buying new equipment, the company gives preference to low energy carefully evaluate the return on investment and quality to ensure that the equipment not only
equipment, based on highest local available standards (taking into account conserves energy but also provides long-term value and reliability. Attached is the recent
return on investment and quality considerations). installed inverter AC that saves energy by using a variable speed compressor that adjusts
cooling output continuously, avoiding power intensive start—stop cycles and maintaining
efficiency.
B aircon.jpg
3.18. Efficiency mode ¥ | ¥" | We set all applicable office equipment, including computers, and fridges to energy-saving
Where applicable, equipment is set by default to the energy-saving mode. modes. We are also mindful to buy efficient energy appliances, eg. our laptops
B Sustainability policy March 2026.pdf
& Screenshot 2026_05_05 004102.png

Water
3
Action Details
3.19. Water reduction policy v Our company has implemented a comprehensive water conservation policy aimed at reducing

water consumption.

The company has implemented a policy with specific goals to reduce its B

water consumption, which is monitored and based on a water risk Sustainability policy March 2026.pdf
assessment. In areas of high water risk, context-based water stewardship
goals are identified and pursued.
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3.20. Water use v We do not collect data on their consumption of energy, water, however we have added this to
The office water use is measured on a monthly or yearly basis for our action plan for our internal business optimization

benchmark purposes, and sources of water are indicated. Water meters are
regularly read to track potential leaks.

3.21. Water saving toilets v Yes, we do use have dual flash system toilets to control and maintain an efficient water saving
Dual flush or other water saving equipment is installed in the toilets system.

B IMG_20250112_143051.jpg

Waste management

7
Action Details
3.22. Waste legislation v |¥" | Waste is part of the taxes paid with electricity bill which we do not have influence / control, but
The company complies with the national legislation concerning waste it is collected by municipal services.

disposal. Any residual waste disposal has no adverse effect on the local
population and the environment.

3.23. Waste reduction ¥ | ¥"|We do not really generate a lot of waste, however whatever we produce is separated and
The company has developed and implemented a solid waste reduction and recycled through waste management companies and Municipal waste collection. We have bin
recycling policy with quantitative goals to reduce non re-useable or Separations at our office.

recyclable waste (for example reuse or recycling of coffee cups, double
sided printing, bulk purchasing). &
Sustainability policy March 2026.pdf

3.24. Sustainable packaging v |¥" | No packaging at all
The company has taken measures to reduce the amount of packaging
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materials and is not providing non-recyclable or non-biodegradable package
materials.
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3.25. Plastic water bottles
The business takes action to reduce the amount of (non-refillable) plastic
bottles it consumes. This criterion is related to drinking water for office use.

To reduce the consumption of non-refillable plastic bottles, our business has implemented
several measures for drinking water in the office. We have installed water filtration systems
and provided employees with reusable water bottles to encourage the use of refillable options.
Additionally, we have phased out the use of single-use plastic bottles in favor of more
sustainable alternatives.

B IMG_20240802_172239.jpg

3.26. Reuse / recycling of waste

The business demonstrates that it separates all materials which can be
recycled or reused (including glass, paper, metal, organic waste, plastics and
hazardous waste). It organizes collection and proper disposal, whenever
locally feasible, if collection is not provided by the local authorities.

¥ | We separate waste at the office e.i. plastic, bottles, cans, glass, and batteries. Through the
municipal servcices, there is a weekly truck that collects the waste and recycle them through
their recycling programs

3.27. Toner/ink
When using ink and toner cartridges for printing and copying, waste
reducing methods (recycling, refilling) are implemented, whenever feasible.

We have eliminated printing and thus d not have printers at all.

3.28. Recycling of batteries

Rechargeable batteries are used whereever possible and disposable batteries,
including powercut inverter batteries, are recycled (if locally possible) or
properly disposed.

" |We mainly use rechargable bateries

Reducing pollution
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Action

Details

3.29. Waste water: treatment

Wastewater, including grey water, is effectively treated, complies with
national legislation and is only reused or released safely, with no adverse
effects on the local population and the environment.

We dispose it through Municipal sewage reticulation where they are treated with no harm to
enviroment.

3.30. Pollution reduction policy

The company has a policy to minimize and substitute the use of harmful
substances, including pesticides, paints, and cleaning materials, by harmless
products and processes. All storage, handling and disposal of chemicals is
properly managed.

We do not use any chemicals within our operations. All products used are environmental
friendly.

Mobility

Action

Details

3.31. Staff travel policy
The company has a sustainability mobility policy for staff related travel,
which includes reduction of travel and more sustainable modes of transport.

Staff travel, particularly for educational/familiarisation trips, is organised collectively, allowing
several people to travel together in one vehicle. As a safety measure, we avoid the use of public
transport.

3.32. Business travel emission
Staff related business travel is measured (type, distance). Carbon or Green
House Gas emissions are calculated, with the aim to reduce and offset.

We actively reduce transport-related impacts by implementing flexible options such as video
meetings. These measures minimize the need for travel, reducing our carbon footprint and
supporting our commitment to sustainability. We do not participate in offsets as Namibia has
yet to implement laws and regulations towards GHG offsets.
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3.33. Business travel carbon offset v At present, the company does not offset carbon emissions arising from staff business travel.
Carbon or Green House Gas emissions of staff related travel is offset, Because offset environment legislative / schemes in Namibia is non existence. The company
through a reliable locally available scheme or methodology. therefore continues to focus on reducing travel-related emissions where possible, rather than
relying on offsetting measures at this stage.

3.34. Employee incentives v We actively encourage our employees to adopt carpooling.
Employees are (financially) encouraged to use public transport or
sustainable means of transport (e.g. bicycling, walking, carpooling).

3.35. Transport reduction v We actively reduce transport-related impacts by implementing flexible options such as video
Transport related impacts are reduced by tele-work, tele/video meetings, meetings. These measures minimize the need for travel, reducing our carbon footprint and
work-at-home policies or other means. supporting our commitment to sustainability

Sustainability training and awareness raising

1
Action Details
3.36. Staff environmental training and information v It is part of our policy to train all staff members, including field staff, on their environmental
All staff members (including field staff) receive periodic guidance, training responsibilities. This includes comprehensive information on practices related to water and
and/or information about their roles and responsibilities with respect to energy conservation, paper usage, and waste management. One such training was done in
environmental practices, including water, energy saving, paper, and waste March 2026; and we have undertaken commitment to do quaterly training on environmental
issues. aspects.

B

Ll Sustainability Training presentation.pptx
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Land use and community relations

1

Action Details

3.37. Land use and construction v Yes, We own the building and in in compliance with Municipal regulations.
Planning, land use, siting, design, construction, renovation, operation and
demolition are in compliance with zoning requirements, with laws related to
protected and sensitive areas, and to heritage considerations.
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4. Inbound partner agencies
7

Inbound partner agencies

4

Action Details

4.1. Partner agency policy v We have implemented a sustainability policy for our inbound key partner agencies that
emphasizes both the motivation of existing partners and the careful selection of new ones.
We've incorporated sustainability criteria into service provider agreements to ensure all

Based on an inventory of its inbound key partner agencies, the company has partners adhere to our sustainability principles. Additionally, we plan to conduct regular

developed and implemented a policy to improve the sustainability of its sustainability assessments to monitor progress and encourage ongoing improvements.

partner agencies. It should include the motivation of existing partner agents,

as well as the selection of new partner agents. 15
B Sustainability policy March 2026.pdf

4.2. Communication to partners v To ensure that our sustainability standards are upheld throughout our partnerships, we include

The key partners agencies are informed about the company's sustainability key sustainability clauses in all contracts with inbound and receptive partners. These clauses

policy and are expected to comply with it and/or communicate it to final cover critical areas such as prohibiting child labor, preventing corruption and bribery, enforcing

customers (where relevant). waste management practices, and protecting biodiversity. In instances where formal written
contracts do not exist, we communicate these essential sustainability clauses through other
means. This may include detailing them on our company website, within policy documents
readily accessible to all partners, or through direct correspondence such as emails or official
letters. Additionally, we document all communications to ensure compliance and maintain
transparency with all our partners regarding our sustainability expectations
& Sustainable Tourism Excursion Policy March Updated.pdf
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4.3. Contract conditions

Key sustainability clause(s) are included in contracts with inbound /
receptive partners (e.g. child labour, anti-corruption and bribery, waste
management and protection of biodiversity). In case written contracts do

through policy on the company web site, correspondence etc.).

not exists, these clauses are communicated and documented otherwise (e.g.

To ensure that our sustainability standards are upheld throughout our partnerships, we include
key sustainability clauses in all contracts with inbound and receptive partners. These clauses
cover critical areas such as prohibiting child labor, preventing corruption and bribery, enforcing
waste management practices, and protecting biodiversity.

In instances where formal written contracts do not exist, we communicate these essential
sustainability clauses through other means. This may include detailing them on our company
website, within policy documents readily accessible to all partners, or through direct
correspondence such as emails or official letters. Additionally, we document all
communications to ensure compliance and maintain transparency with all our partners
regarding our sustainability expectations.

& Sustainable Tourism Excursion Policy March Updated.pdf

4.4. Sustainability training - motivation
Incoming/inbound partners are motivated to participate in sustainability
training(s) for travel companies.

No inbound / receptive partners

Specific conditions

Action

Details

4.5. Contracts
Written contracts with partner agencies are in place.

We have a partner agent in Evaneos and the contract is attached

B Evaneos Partnership Agreement 2026 _CUP_.docx.pdf
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4.6. Sexual exploitation of children: contracting v We have a partner agent contract with Evaneos which is attached
Partner contracts include clauses which enable contract partners to end the
contractual agreement prematurely if the partner company does not take

adequate measures to prevent sexual exploitation of children within the B Evaneos Partnership Agreement 2026 _CUP_.docx.pdf
direct supply chain (e.g. accommodations and excursions).

4.7. Labour conditions v We require all our partner companies to strictly adhere to all relevant national laws protecting

Partner companies comply with all relevant national laws protecting the the rights of employees. This commitment is crucial for maintaining the integrity of our

rights of employees. partnerships and guarantees that the rights of employees, including fair wages, safe working
conditions, and nondiscriminatory practices, are upheld across our operations and
collaborations

& Evaneos Partnership Agreement 2026 _CUP_.docx.pdf
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5. Transport
4

Selecting transport suppliers

3

Action

Details

5.1. Transport to destination

In selecting transport options to the destination, a policy is followed to
select the most sustainable options (considering price and comfort
arguments).

In our role as Tour operators and sometimes ground handlers, 95% of our clients come from
international travel agents who determine the initial mode of travel for clients arriving at our
destination. Once clients are on the ground, our responsibility is to facilitate their travel within
the destination based on what the agency have agreed with clients. Our own tours, where we
have more control of transportation, we carefully condsider energy efficiency vehicles. We
adhere to a policy of selecting the most sustainable transport options available, balancing
considerations of environmental impact, cost, and passenger comfort. The example is that we
use Vans that takes up more passengers instead of sedans or single cabs vehicles. we also use
fuel efficiency vehicles that can consume fuel such as unleaded fuel.

5.2. Transfer to departure airport

Sustainable (public) transport is preferably included or offered to the point
of departure for the international/long distance journey. This includes
avoidance of short distance connection flights (in balance with price and
comfort arguments).

We are not involved in the transport decesion internationally or to the aiport awart from the
destination.

5.3. Local transport

In selecting transport options for transfers and excursions in the destination,
more sustainable alternatives are always considered and given preference to
(taking into account price, comfort and practical considerations).

Our approach to sustainable transport involves prioritizing collective group shuttles, which
allow travelers to share a ride in a single vehicle. Most of our vehicles especially ofload are
custom made to fit one group travel instead of having many vehicles in one trip.
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Sustainable packages

Action

Details

5.4. Sustainable packages

The company has integrated and/or is promoting one or more sustainable
holiday products/packages, based on a recognised methodology (including
sustainable transport, sustainable accommodations and sustainable
activities).

We are committed to sustainable tourism, demonstrated through our city, cultural, gastronomy,
community, and walking tours, all designed with recognized sustainability methodologies. We
focus on sustainable transport, accommodations, and activities, promoting minimal
environmental impact and supporting local

economies.https://www.suntrailts.com/peuples-et-nature

This journey is sustainable because it promotes responsible travel through Namibia’s natural
and cultural heritage. It combines visits to national parks, UNESCO/Ramsar-related landscapes,
walking trails and community-based cultural experiences with the San, Damara, Himba and
Owambo people. By encouraging slower nature-based activities, supporting local
accommodation and spreading tourism benefits across different regions, the trip offers
travellers an authentic experience while contributing to conservation awareness, cultural
appreciation and local economic value.
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6. Accommodations

11
Accommodations
7
Action Details
6.1. Sustainable accommodations policy v Recognizing the unique challenges faced by smaller, locally-owned establishments,whom we
The company has developed and implemented a long term strategy (with prefer to support, we are particularly committed to empowering these businesses. While full
targets and timelines) to improve the sustainability of its contracted sustainability may be a challenging goal for some, we actively encourage all our partners to
accommodations. adopt sustainable practices. To aid in this transition, we provide training and support that not
only promote sustainable operations but also help these establishments leverage these practices
as a competitive advantage.
B Sustainability policy March 2026.pdf
6.2. Accommodation communication v We actively communicate our sustainability objectives and requirements to both contracted and
The company is clearly and actively communicating its sustainability relevant accommodations.We are also incorporating specific sustainability clauses within our
objectives and requirements regarding accommodations to contracted and partnership agreements, ensuring that all
other relevant accommodations. partners are aware of and commit to our environmental and social standards from the outset.
6.3. Certified accommodations v Most of the time we do not choose accomondation on behalf of clients, but in instances when
Preference is given to accommodations that are certified by internationally we do, we would choose establishments that are aligned with tour operations — mostly eco
acknowledged (e.g. GSTC, Travelyst) certification schemes. The percentage lodges, community based. In most instance we
of certified companies/overnight stays is measured, is growing and exceeds look out for Eco-rating scheme by Eco Awarads, Fair trade, Travelife, or GSTC certified. we
the market average. have recently just develop our sustainable accomondation policy
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6.4. Contract conditions

Basic/standard sustainability clause(s) are included in all contracts with
accommodation providers (e.g. child labour, anti-corruption and bribery,
waste management and protection of biodiversity). In case there are no
(direct) contracts in place, the company has a mandatory policy (including
sanctions) which is clearly communicated to partners and/or
accommodation providers.

Contracts with accommodations are not established by SunTrails, but by the hotels themselves.
They are the ones who provide us with their rates and payment terms. However we do have a
policy on accomondation which they sign.

Child labor is prohibited under namibia law, specifically Labour Act

of Namibia. Regarding waste management, each accommodation uses the services

provided by the state for waste disposal. Guests are advised to limit their water consumption
and to turn off lights and air conditioning when not in use.

& Labour Act 11 of 2007.pdf

6.5. Participation to training/education

Contracted accommodations are stimulated to participate in local or
(inter)national sustainability training and education (in case these trainings
are offered in the destination).

We do not have influence on enforcing training rograms on our suppliers, however
we encourage them to participate in sustainability training programs such as those offered by
Namibia Tourism Board.

6.6. Collective actions

Upon request, the company supports collaborative initiatives with other tour
operators and/or stakeholders to promote sustainability among
accommodations in destinations.

We have not really been supporting collaborative initiative, but we have made this as part of
our sustainability action plan for early 2027.

6.7. Incentives

Incentives are offered to accommodations which engage actively in
sustainability (e.g. contract conditions or marketing benefits, such as green
logos/indications).

We frequently promote the accommodation establishments we collaborate with in our
communications on social media and on our website. https://www.suntrailts.com/namibie-par-
1%C3%A9gions
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Action

Details

6.8. Child and compulsory labour

The business ensures that, through its accommodation supply chain, the
rights of children are respected and safeguarded. If the supplier employs
children below the age of 14, the business should ensure that there are
special working conditions put in place to safeguard them.

We strictly adhere to ethical practices and ensure compliance with local and international labor
laws, particularly concerning child labor.

We intend to actively monitor our suppliers through annual sustainability self assesments and
inspections, furthermore our Accomondation Agreements stipulate clauses that safe guard the
rights of children ensuring that the safety of

children is not just a compliance issue but a core value of our business, reflecting our
dedication to responsible and ethical practices throughout our operations.

f) Child protection

The establishment ensures that the rights of children are respected and safeguarded. Children
under the age of 18 must not be employed unless under specific contract of apprenticeship
done under school patronage. Accommodation supplier must also take adequate measures to
prevent sexual exploitation of children and any lack of diligence on the matter will end
partnership.

& Sustainable Accommodation Policy Acknowledgement.pdf

6.9. Accommodations respecting and featuring local architecture,
settings and cultural heritage.

The company prefers accommodations and restaurants that incorporates
elements of local art, architecture or cultural heritage; while respecting the
intellectual property rights of local communities (taken into account price,
comfort and other selection criteria).

Page 44/63

We consistently prioritize partnerships with locally-owned establishments and those that are
community-based or eco-friendly. We believe that by doing so, we not only enhance the
authentic travel experience for our clients but also contribute to the economic and social
sustainability of the destinations we serve. For example, we partner with lodges that showcase
traditional architecture and locally crafted décor, such as, and we recommend restaurants that
serve local cuisine and feature artworks made by community artisans. These choices allow
guests to experience authentic local culture while supporting community livelihoods and
preserving heritage. an example can be found here: https://www.grootberg.com/
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such as Grootberg Lodge

6.10. Sexual exploitation of children: contracting v Our suppliers are informed about sustainability policy which they must adhere and align to,
Accommodation contracts include clauses which enable the tour operator to these issues are also sttipulated in our Destination Supplier agreements.

end the contractual agreement prematurely if the accommodation supplier

does not take adequate measures to prevent sexual exploitation of children. f) Child protection

The establishment ensures that the rights of children are respected and safeguarded. Children
under the age of 18 must not be employed unless under specific contract of apprenticeship
done under school patronage. Accommodation supplier must also take adequate measures to
prevent sexual exploitation of children and any lack of diligence on the matter will end
partnership.

B Sustainable Accommodation Policy Acknowledgement.pdf

6.11. Local communities resources v Community focus is at the heart of our operations. During our regular engagements with

In case of clear evidence that contracted accommodations jeopardize the partners, we consistently emphasize the importance of community awareness, wellness, and
provision or integrity of basic services such as food, water, energy, responsibility. We believe it is crucial for our partners to operate in harmony with the local
healthcare or soil to the neighbouring communities, it can be reason to communities, ensuring their activities contribute positively rather than detract from community
terminate the cooperation with the accommodation. well-being.
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7. Activities

12
Activities
5

Action Details

7.1. Activities offered v Our company has conducted a thorough inventory of excursions, focusing on those that are

The company has made an inventory of environmentally or culturally environmentally or culturally sensitive, including activities involving indigenous communities,

sensitive excursions, which are offered in each destination. This includes wildlife interactions, visits to protected areas, and cultural heritage sites. We identify these

excursions offered by the company or by local partners to your clients sensitive excursions based on their location, the nature of wildlife interactions, the level of

(partner agency and/or accommodations). cultural engagement, and adherence to regulatory standards. This careful selection and
monitoring ensure our excursions respect local cultures and environments, aligning with our
commitment to responsible tourism.

7.2. Sustainable excursion policy v All activities are evaluated against specific sustainability criteria to ensure they align with our

The company has developed and implemented a policy to improve the policy. This includes considering the environmental, social, and economic impacts of each

sustainability of its excursion base. activity and adjusting as needed to minimize negative effects

B Sustainable Tourism Excursion Policy March Updated.pdf

7.3. Suppliers communication v During our meetings with suppliers on site inspections, or during meetings at our offices, we

The company is communicating (directly or indirectly) its sustainability communicate our expectations regarding the activities we wish to offer.

objectives and requirements to contracted and other relevant excursion

providers. We do not enter into contracts with companies that do not comply with the criteria we have set
for ourselves.
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7.4. Distribution of codes of conduct/guidelines for sensitive
excursions or activities.

Providers for sensitive excursions or activities, which are integrated into
packages or offered through local partners, receive and implement
documented guidelines and/or codes of conduct in order to minimise
negative visitor impact and maximize enjoyment. The guidelines are
developed with the collaboration and consent of relevant NGO's and the
affected community.

We have downloaded Travelife Codes of Conducts and we shall distribute them to our activity
operators.

4
60

ZIF | SuntrailToursSafarisPDFs.zip

7.5. Certified excursions

Where available, preference is given to activities and excursions who
operate on the basis of acknowledged and controlled sustainability
standards.

Our policy ensures that all excursions are conducted responsibly, even when certification is not
available. For example, we collaborate with local community guides for village and craft tours
to ensure cultural respect and direct community benefit, and we promote low-impact nature
activities such as guided walking safaris and marine conservation tours. As a result, our
excursions support local livelihoods, raise environmental awareness among guests, and
minimize ecological disturbance

& Sustainable Tourism Excursion Policy March Updated.pdf

Specific criteria

Action

Details

7.6. No excessive negative impact activities
The company offers no activities that harm humans, animals, plants, natural
resources (e.g. water/energy), or which are socially/culturally unacceptable.

Page 47/63

Our policy strictly prohibits offering or promoting any activities that cause harm to people,
animals, plants, or the environment, or that are culturally or socially inappropriate. We do not
support or promote activities such as animal rides, captive wildlife interactions, off-road
driving in protected areas, or visits that exploit local communities. Instead, we only collaborate
with partners who demonstrate respect for animal welfare, environmental protection, and
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cultural integrity. All excursions are reviewed to ensure they align with our sustainability
standards before inclusion in our itineraries.

B Sustainable Tourism Excursion Policy March Updated.pdf

7.7. Wildlife featuring

Excursions and attractions in which captive wildlife is held are not offered,
except for properly regulated activities in compliance with local, national
and international law. In case of living specimens of protected and wildlife
species these are only kept by those authorized and suitably equipped to
house and care for them humanely.

" |We dont offer captive wildlife excursion as it is against the Nature Conservation Amendment
Act, 2017 (Act No. 3 of 2017),

B Sustainability policy March 2026.pdf
B Sustainable Tourism Excursion Policy March Updated.pdf
B Controlled Wildlife Products and Trade Act 9 of 2008.pdf

B Nature Conservation Amendment Act, 2017 _Act No. 3 of 2017_.pdf

7.8. Wildlife harvesting

Wildlife species are not harvested, consumed, displayed, sold, or traded,
except as part of a regulated activity that ensures that their utilisation is

sustainable and in compliance with local, national and international law.

" |1t is against the country's Controlled Wildlife Products and Trade.

B Namibias Wildlife Crime Legislation_2022.pdf

& Controlled Wildlife Products and Trade Act 9 of 2008.pdf

7.9. Wildlife interactions

Excursions which include interactions with wildlife comply with relevant
(e.g. Travelife) codes of conduct. Taking into account cumulative impacts,
they do not lead to any adverse effects on the viability and behavior of
populations in the wild. Any disturbance of natural ecosystems is
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¥’ | Yes, we adhere to the wildlife and National Parks regulations of the country.

& Sustainable Tourism Excursion Policy March Updated.pdf
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minimised, rehabilitated, and there is a compensatory contribution to &

conservation management. Nature Conservation Amendment Act, 2017 _Act No. 3 of 2017_.pdf
7.10. Skilled Guides v Yes, this is compulsory and in accordance with tour guiding regulated by the
In sensitive cultural sites (e.g. indigenous villages), heritage sites or Conservation and National Parks Act, 1992 and the Tourism Act, 1992.

ecologically sensitive destinations, guests will be guided by skilled and/or
certified guides.

B Nature Conservation Amendment Act, 2017 _Act No. 3 of 2017_.pdf

7.11. Supporting local communities v Our experiences in Owamboland reflect our commitment to meaningful, community-based

The company includes into packages or promotes to clients excursions and tourism. We organize visits to local households where travelers engage directly with residents in
activities which directly involve and support local communities (by a respectful and structured way.

purchasing services or goods, traditional crafts and local (food) production

methods, visiting social projects). These visits are not staged performances, but real interactions that provide insight into daily

life, traditions, and local knowledge.
Guided visits to local homesteads led by community members Direct income generated

for host families through tourism activities Support of women-led cultural initiatives
and local entrepreneurship

B WhatsApp Image 2026_04_16 at 11.38.49 AM _2_.jpeg

B Suntrial Tours _ Safaris Mail _ Spitzkoppen Lodge _ Lasatere In_ 24_04_2026 Out_
25_04_2026 _1_.pdf

E Owamboland.jpg

7.12. Supporting environmental and biodiversity protection v Yes, all more than 80% of our tours incorporate this.
The company includes into packages or promotes to clients, excursions and
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activities which support local environment and biodiversity (e.g. visiting here is a good example: https://www.suntrailts.com/le-meilleur-de-la-namibie
protected areas, visiting environmental protection projects).
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8. Tour leaders, local representatives, and guides
8

Tour leaders, local representatives and guides

8
Action Details
8.1. Employment conditions ¥ |¥" | We ensure that all tour leaders, representatives, guides, and other locally active staff contracted
by our company fully understand the terms and conditions of their employment, including
details of their remuneration. We provide clear, transparent communication and comprehensive
The business ensures that tour leaders, representatives, guides and other onboarding such as conducting induction programs to ensure that each individual is aware of
locally active staff, contracted by the company, understand the terms and their rights and responsibilities, fostering a fair and supportive working environment

conditions of their employment, including remuneration.

& EMPLOYMENT CONTRACT_260311_172313.pdf

8.2. Living wage ¥ |¥" | We ensure that all tour leaders, local representatives, guides and other local staff contracted by
our company are compensated fairly. We are committed to paying wages that are above the
average industry standard and fully compliant with national labor laws. This reflects our

Tour leaders, local representatives, guides, porters and other local staff, dedication to supporting the well-being of our team and contributing positively to the local
contracted by the company, are paid at least a living wage that is equal to or economy.

above the legal minimum or relevant industry standard.

& EMPLOYMENT CONTRACT_260311_172313.pdf

B Labour Act 11 of 2007.pdf

8.3. Qualification and training v Our company ensures that all key tour leaders, local representatives, and guides we contract are
highly qualified and receive regular training. This commitment to guarantees that they are well
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Key tour leaders, local representatives and guides, contracted by the
company, are appropriately qualified and are trained regularly.

R
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equipped to provide exceptional service while
adhering to our sustainability standards. Please find the invoice for training attached

B Suntrails Tours and Safaris Training Manual _ Health and Safety.pdf

Ll Sustainability Training presentation.pptx

B Training invoice.pdf

8.4. Sustainability policy

Tour leaders, local representatives and guides are informed on the relevant
aspects of the companies” sustainability policy and are expected to comply
with it.

Our tour leaders, local representatives, and guides are thoroughly briefed on the key aspects of
our company's sustainability policy. This is done either through regular meetings and all our
policies are available through a link accessible to all

employees.
https://drive.google.com/drive/u/0O/folders/IRVIRRmNzAJVtSvAhmGS5SeptGvIIH807k

8.5. Sustainability knowledge

Tour leaders and local representatives have been trained on general tourism
sustainability principles.

Our tour leaders and local representatives have undergone training on general tourism
sustainability principles. This training equips them with the knowledge and skills necessary to
promote responsible tourism, minimize environmental impact, and engage positively with local
communities.

il Sustainability Training presentation.pptx

Training invoice.pdf

8.6. Destination knowledge

Tour leaders and local representatives are knowledgeable regarding the
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Our tour leaders and local representatives are thoroughly trained to have in-depth knowledge of
the destinations they guide, including key sustainability aspects. All our tour guides are localand
have indepth knowledge about their desitnation. This ensures they can educate and inspire
travelers about responsible practices, local environmental concerns, and cultural sensitivity,

Travelife Partner

_—


https://drive.google.com/drive/u/0/folders/1RVIRRmNzAJVtSvAhmG5SeptGvIlH807k

destination including relevant sustainability aspects.

enhancing the overall experience while promoting sustainable tourism.

Ll Sustainability Training presentation.pptx

B Training invoice.pdf

8.7. Customer communication

Tour leaders, local representatives and guides provide information and
interpretation to clients on relevant sustainability matters in the destination
(e.g. protection of flora, fauna, and cultural heritage, resource use), social
norms and values (e.g. tips, dressing code and photography) and human
rights (e.g. sexual exploitation).

Our guides and local representatives are regularly briefed on how to communicate sustainability

messages to guests. During pre-departure or welcome briefings, they remind clients about
respecting local customs, appropriate dress, responsible photography, and minimizing
environmental impact. They are trained through internal sessions to highlight key issues such as
wildlife protection, water and energy saving, and the importance of supporting local
communities.

B Ethical Code of Conduct and Annexures.pdf

8.8. Sexual exploitation of children: staff training

Tour leaders and local representatives contracted by the company, receive
relevant information and/or training on the avoidance of sexual exploitation
of children.

We have established a Code of Conduct for all tour guides, which includes strict measures to
prevent child labour and sexual exploitation. Our guides are briefed on these sensitive matters
and are required to inform and educate guests accordingly, ensuring that such exploitative
practices are avoided and that children are protected at all times. Furthermore we will develop
scripts that will be read to visitors and we shall make sure Tour guides have signed codes of
conducts by end of 2026. This is now part of the action plan.

B Ethical Code of Conduct and Annexures.pdf
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9. Destinations

Selection of destinations

Action

Details

9.1. Sustainable destinations

Sustainability aspects in destinations are considered in the selection process
of new destinations (e.g. traffic-free areas, sustainable city planning, proper
waste management infrastructure and community participation). Possibly
alternative non-mainstream destinations are offered.

For each destination within Namibia, the company maintains a record of key sustainability
information, including waste management practices, biodiversity considerations, applicable
environmental and labour legislation, and minimum wage requirements. We are guided by the
National Framework on sustainability.

These records are aligned with national regulations and guidance issued by the Namibia Green
Plan to ensure legal compliance and responsible operations.

B Namibia_Green_Plan.pdf

9.2. Accessible destinations
In selecting new destinations the reachability through more sustainable
means of transport is considered.

We encourage our visitors to explore other national parks and wildlife areas beyond Etosha
National Park, which can become very busy during certain periods of the year due to its
popularity. We also offer the option of visiting private game reserves managed by individuals
or hospitality groups, providing guests with a valuable alternative to the most heavily visited
tourist sites.

Local projects and initiatives

2
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Action Details

9.3. Local economic network v The company does not select destinations where tourism results in significant negative

The company supports initiatives that improve the relationships between impacts on biodiversity, waste management, sanitation, human rights, healthcare, or access to
accommodations and local producers, among which the production and water, energy, and food.

distribution of local food products and souvenirs etc. (e.g. initiatives to A Sustainable Excursion Policy is in place, which all clients are required to sign prior to
improve quality level, logistics, transport) participation, ensuring responsible conduct and environmental and social protection.

Engagement in sensitive destinations is only considered where clear and measurable positive
impacts can be demonstrated.

B Sustainable Tourism Excursion Policy March Updated.pdf

9.4. Forbidden souvenirs ¥ |¥" | We are guided by the Namibia Wildlife Crime regislation and the Controlled Wildlife Products
The company and its direct service providers do not promote souvenirs and Trade act, which prohibits promotion of souvenirs wich contains threatened Flora and
which contain threatened flora and fauna species as indicated in the CITES Fauna species.

treaty and the TUCN ‘Red List’; historic and archaeological artefacts (except

as permitted by law). The company does not promote, sell, or encourage the purchase of souvenirs made from

threatened flora and fauna species, including items listed under CITES and the IUCN Red List.
In the Namibian context, this includes products made from protected wildlife, ivory, skins,
shells, rare plants, or any items obtained illegally from nature. The company also discourages
the purchase of historic, cultural, or archaeological artefacts unless such items are legally
produced and permitted for sale. Travellers, guides, and service providers are informed not to
support or promote such practices, and this information is shared through our programmes and
travel guidance.

B Namibias Wildlife Crime Legislation_2022.pdf

B Controlled Wildlife Products and Trade Act 9 of 2008.pdf
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10. Customer communication and protection

26
Prior to booking
12
Action Details
10.1. Customer privacy ¥ |¥" | As we are mostly groundhandlers, we get basic information about the customers from our

international travel agents and we treat this information with the most confidentiality.
Please find attached our Costumer Confidentiality & staff conduct policy.
The company ensures that customer privacy is not compromised.

B Customer Confidentiality and Staff Conduct Policy.pdf

10.2. Promotion and communication ¥ | ¥"| Yes, we are committed to ensuring that all promotional materials and marketing

Promotion materials and marketing communication comply with relevant communications are transparent, accurate, and adhere to relevant industry standards and
standards and voluntary codes of conduct, are transparent and accurate and voluntary codes of conduct. We strive to provide clear and honest information, ensuring that all
do not promise more than is being delivered. claims are substantiated and reflect the true nature of our products and services. By avoiding

any form of misleading or deceptive practices, we aim to build and maintain the trust of our
customers, stakeholders, and the broader community.

10.3. Product information v Yes,
Product and price information is clear, complete and accurate with regard to This is part of the final package price as it comes with itinerary information.
the company and its products and services, including sustainability claims. We provide customers with comprehensive information about our sustainability practices and

the benefits of choosing sustainable travel options. This information helps customers make
informed decisions and understand the positive impact of their choices.

All tours operating within Namibia’s national parks such as Etosha and community based
conservacies are conducted under strict sustainability requirements. Botswana has one of the
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most robust conservation frameworks in Africa, with strong controls on environmental
protection, biodiversity management, and social responsibility. Any operator or lodge granted a
concession inside a protected area is legally bound to comply with rigorous sustainability
standards, including limits on visitor numbers, waste management protocols, and wildlife
protection measures. Attached are invoices demonstrating the financial contributions made
toward park

fees and conservation levies, reflecting our support to the ongoing protection and management
of these national parks.

B Suntrial Tours _ Safaris Mail _ Spitzkoppen Lodge _ Lasatere In_ 24_04_2026 Out_
25_04_2026.pdf

& Suntrial Tours _ Safaris Mail _ Booking Giorgio_grootberg_.pdf

B WhatsApp Image 2026_04_16 at 11.38.49 AM _1_.jpeg

10.4. Destination information, quality v Yes, we always provide factually correct and complete information.
Destination information, including sustainability aspects, is factually
correct, balanced and complete.

B Destination Information sheet.pdf

10.5. GHG / Carbon emission level ¥ | ¥" | We received our clients from International travel agencies - and as ground handler we have no
influence on the decision making of the clients. Our activities however are nature based and are
low carbon.

Clients are informed about the GHG or carbon emission of the travel offer
before booking in order to enable consumers to take this into account in
their decision making process.

10.6. Sustainable transport v We have no influence on the packages offered as these are packaged by our international travel
Clients are informed about the environmental impact of different transport agenies.
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options to reach the destination (in case these are not included in the
package). Sustainable alternatives, where available, are offered.

10.7. Transport to the airport

Clients are informed about and stimulated to choose sustainable transport
options to the place of embarkation (e.g. special arrangements in co-
operation with public transport companies such as Rail and Fly).
Alternatives are provided for short distance connection flights.

As inbound operators, we encourage clients to use sustainable transport options such as shared
shuttle transfers or public transport to reach airports or points of embarkation. Where feasible,
we recommend road transfers instead of short connecting flights to reduce emissions and
support low-carbon travel.

10.8. GHG / Carbon offset information
Clients are informed about the possibilities for Green House Gas or carbon
reduction/compensation for the international transport of their journey.

We are ground handler and have no influence on the GHG treatment of our clients that are sent
by our travel agent partners.

10.9. GHG / Carbon compensation with booking
GHG / Carbon off-set of air transport is integrated as voluntary option in
the booking form. Payment is channelled through the travel company.

We do not sell air transport

10.10. Indication sustainable accommodation and excursions
(Certified) sustainable accommodations, excursions, packages and/or
transport options are promoted with logos or other messages. They are
recognisable to consumer and presented as the “better” option.

10.11. Travel advise sustainable offers

In the frame of personal travel advise, the customer is informed about
sustainable alternatives concerning accommodations, excursions, package
holidays and transport options, if available.

Our sales team and travel advisors are trained to inform clients about sustainable options during
trip planning. They highlight community-based excursions, and low-emission transport
alternatives as preferred choices. For example, advisors recommend guided village tours that
directly benefit local communities. Sustainable options are promoted as the better choice for
both travelers and destinations.

& Sustainability policy March 2026.pdf
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10.12. Sustainability commitment
(Potential) customers are clearly and correctly informed about the
company‘s sustainability status (e.g in relation to Travelife and STAH).

After booking and during holidays
11

Action

Details

10.13. Destination information and interpretation
Information is provided to consumers about the natural surroundings, local
culture and cultural heritage in the holiday destination.

Yes, Our destination data sheet has such details

B Destination Information sheet.pdf

10.14. Destination dos and don'ts

Customers are informed about key sustainability aspects and issues in the
destination and receive recommendations on how to make a positive
contribution (e.g. limitation of resource use, waste, illegal souvenirs,
cultural habits, dress code, initiatives to be supported).

Clients receive “Destination Do’s and Don’ts” guidelines before or during their trip. These
include advice on conserving water and energy, proper waste disposal, avoiding illegal wildlife
products, respecting local dress codes, and seeking permission before taking photos. For
example, we remind guests to support community craft markets instead of buying mass-
produced souvenirs and to avoid single-use plastics in national parks

B Destination Information sheet.pdf

10.15. Health and Safety
Customers are informed regarding risks and precautions related to health
and safety matters in the destination.

Yes, it is part of the travel guided provided to clients.

B Destination Information sheet.pdf
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10.16. Destination contact person ¥ |¥" | Yes, This information is provided to client as part of the welcoming pack.
A contact person and permanently reachable telephone number is available
for emergency situations.

B Destination Information sheet.pdf

10.17. Emergency situations ¥ || yes, this is also part of our health and safety policy
Guidelines are available and relevant personnel are educated on how to deal
with emergency situations.

B Destination Information sheet.pdf

10.18. Activities do's and don'ts v We normaly brief the clients on sensitive issues - this is done by the tour guide / tour leader
before the excursion. However, we have downloaded code of conducts from Travelife and shall
use them from now on:

Clients receive documented guidelines and/or codes of conduct for sensitive
excursions and activities in order to minimise adverse visitor impact and 120
maximise visitor fulfilment. The guidelines are based upon international and
national good practice and locally agreed.

ZIE | SuntrailToursSafarisPDFs _1_.zip

10.19. Sexual exploitation ¥ || Yes, this topic is addressed during pre-departure and welcome briefings, where guides remind
guests that any form of sexual or commercial exploitation, especially of children, is strictly
prohibited by law and against our company values. We are also integrating this message into
Customers are informed about commercial, sexual or any other form of our written materials, including the travel guide and “Destination Do’s and Don’ts” booklet,
exploitation and harassment, particularly of children and adolescents. which will feature a clear statement on child protection and responsible traveler behavior in line
with the Travelife Code of Conduct.

B Welcoming info sheet.pdf
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10.20. Illegal souvenirs

Clients are informed about applicable legislation concerning the purchasing,
sales, in- and export of historic or religious artefacts and articles containing
materials of threatened flora and/or fauna in the destination (e.g. CITES).

yes, It is prohibitted and well articulated in the Countrys Wildlife crime legislation, Controlled
Wildlife Products & Trade. Similary we do pre tours briefing with clients to inform the about
this. Clients are informed during briefings and in our “Destination Do’s and Don’ts” guide not
to buy or export items made from endangered species, animal parts, shells, or protected wood,
in accordance with CITES regulations. For example, in Namibia we specifically warn against
purchasing ivory, animal skins, or traditional artifacts made from protected materials.

& Namibias Wildlife Crime Legislation_2022.pdf
B Controlled Wildlife Products and Trade Act 9 of 2008.pdf
Nature Conservation Amendment Act, 2017 _Act No. 3 of 2017_.pdf

B Destination Information sheet.pdf

10.21. Local services and goods

Clients are motivated to use local restaurants and shops (where appropriate).

Yes, through our destination guide.

B Destination Information sheet.pdf

10.22. Sustainable transport options
Where feasible clients are informed on sustainable transport options in
destinations. For example by providing information on public transport.

To enable and guarante our clients'safety we prefer to transport them with our vehicles.

10.23. Donations

Clients are encouraged to donate (e.g. through travel company supported
charities) to local charity and sustainable initiatives (e.g. nature
conservation, cultural and social projects).

Lately we have not done any donations due to financial position of the company - however we
are working on starting a foundation where our clients could support certain initiatives. this
now forms part of our action plan
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After holidays
3

Action Details

10.24. Customer satisfaction ¥ | ¥" | We receive client feedback through our international partner agencies, who share post-trip

Customer satisfaction is systematically monitored and corrective actions are reports and reviews highlighting service quality and areas for improvement. This feedback is

taken for service and product improvements. discussed internally and with relevant suppliers to address any issues promptly. In addition, we
have developed our own feedback survey to be implemented after the 2025 high season to
strengthen direct monitoring of customer satisfaction.
B Sustainability Tour Feedback Survey.pdf

10.25. Sustainability and customer satisfaction v Most of our travellers book through Evaneos and therefore receive a satisfaction questionnaire

Sustainability is an integral part of the research into customer satisfaction. at the end of their tour. For travellers who book directly with us, we send them an email at the
end of the tour to collect their feedback. But we have also recently created a sustainability
survey which we shall forward to clients after each tour. This is now part of our action plan
B Sustainability Tour Feedback Survey.pdf

10.26. Complaints v | ¥" | We primarily operate as ground handlers, with approximately 95% of our customers being

The company has clear procedures in case of complaints from clients. managed by agents. While most complaints are addressed by the agents, we also handle any
issues that arise directly. In this regard, we have well-defined procedures for managing
complaints, as outlined in the attached document.
& Customer complaints procedures.pdf
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